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| Semester B.Com. Examination, February/March 2023
(NEP Scheme)
COMMERCE
Paper — 1.3 : Principles of Marketing

Time : 2% Hours Max. Marks : 60

Instruction : Answers should be written completely either in English
or in Kannada.

SECTION - A
PN - D
1. Answer any five of the following questions. Each question carries
2 marks. (5%2=10)

B3 BPNT 030FYTITTR T T, I nen LLS0OR. ,30300 &3 0500 2 SOBNIY,
BROQTOBT.
a) Give any two features of Rural Markets in India.

WOTBTI T19,300¢£d TIRTIFE T CINTYTTTR TR 3 dF NP, e,

b) List out four P’s of marketing mix.
SRTBEI OB Q0F, 6973 ToL, BTN TIFRE.

c¢) Write any two characteristics of sales promotion.
WIVTOL Eﬁzp%tgpcﬁa CIRRTOTTR DT MIEFOT EANTID LB,

0

d) Give the meaning of product mix.
WA Q0,9 VTT WTPFBI, AeR.

e) What is green marketing ? .i - a / ”E}
N, 65° BREFLON DOTTERD ? "\ //4./
f) What is price ? S
33 HomBed ?

g) What do you mean by personal selling ?
33,0008 SRTRE DOTTED ?

P.T.O.
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SECTION - B
r -

Answer any three of the following questions. Each question carries

4 marks. (3x4=12)
83 BINT CORPYTITITR [aRTH TJ Nen wugdR. B, 308R0TD T3 ohe 4 LOBNTIY

TROQTOBE.

2. Write short notes on ‘Selling concept’ and ‘Marketing concept'.
‘TBRTT TOYRBS’ 0B ‘a8, 000ROLT BORT’ 27} €533 20T0200.

3. Distinguish between advertising and personal selling.
WokTREMR Y 03T WRTLBR, QT W, TANTI), S9R.

4. Explain any six benefits of mobile marketing.
SR O° TFFLIONTT AIRYTIVTITR ST @meusﬁﬁ#ﬁ:& QWOR.

5. Explain social factors influencing consumer behaviour.
Mo, DTS DSF RO 330e63 T, 1053 WeTIT TORRLB BOTNTTY, Q[OR.

6. What is product positioning ? State the steps involved in it.
I3Z m@?beédsa QOTITERD ? TTE) 2WHRRORTII TOINTR), S9A.

SECTION - C :
QRN - 2 i

Answer any three of the following questions. Each question carries

10 marks. (3x10=30)
B3 TSNS CTRRY)TOTITR =ART @Z‘zﬁ@ﬁ SVZ0R. T,30300T0 :)a}:todm 10 ©03neRY,
TROOTLSH.

7. Define marketing. Distinguish between marketing and selling.
$08, CO0RDLBOWT), 599,859, DA, 08, 0W0RINE 303D WRTWT TS [T CACDRVSY
nogo8R.

8. Discuss the recent developments in marketing.
TIRTFLION'TYT B cedes WIBSANTR) w332,

9. Define packing and explain its functions.
T2, 0T, 39,809, DR 0B 3T TIODFTIFRY, UTOA.
10. Elaborate the factors influencing pricing.
RS AN Foeed T30 VT BOINFRY WO

11. Describe the bases of market segmentation.
0T WNeF Tt MQJHWQL REIFA.
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SECTION-D
SRR - @

Answer any one of the following questions. Each question carries 8 marks. (1x8=8)
83 BINT OINTYTITTR woTD TF 1K LOSOR. B,303000 B,3 030 8 LoBNYI) BRODTOST.

12. Identify and briefly explain the marketing management concepts adopted in the
following cases :

a) Dhanya, a dealer in school uniforms, decided to maximise her profits by
using different aggressive promotional efforts.

b) Mansi, a shoe manufacturer for school students, decided to maximise her
profit by producing and distributing at large scale and there by reducing the
average cost of production.

c) Moulya, a school bag manufacturer decided to improve the product for profit
maximisation and thus added a water bottle holder to the existing design.

d) Chiranth, is engaged in manufacturing of refrigerators. He surveyed the
market and found that customers need a refrigerator with a separate provision
of water cooler in it. He decided to launch the same refrigerator in the market.

/. Q) c,jaﬂas , T 5@5@{@ 339,390, T, 58, 53069500 T, 20T @\o:i):«gﬁ%% WEREROTD
| 33 ooy, BRed FFOATT.

b) T LT, RFNYR ‘B’ SCIRTTOIT BRY, TRE, B, BT, Y0 HRT [0
QBOHT ToRVT CRPRT), NOFRAIL [T & TAVT LIITI TR0
SR, 3R SRBLL DFFOXT.

C) SPY, , T W,V S0339TTTO WoYIDTY, TWRORTFN VB F IS, ROTOORED
AFEOAT. e BAZTYTOT DAY, V0T WOt * &A% (BrevT*) o),
ReDATTO.

d) 2300%°, Sa,wBeLTTY SCINOFODY, FRBNRABRORTT. 53Ty BRTCITE, T,
TRRTTO W M,TTOF ToUT° FROT® T3, e8woN LENROTOTH T, 28Tee30*
W13, 0T Q0T FOBBROBTL. wrie ITBT T, WITI) RBROBE DY, WRINE
TWRTEN 93T ATPFOITTO.

13. “Advertisement can do anything” do you agree or disagree ? Give your
comments.
“2080020 D LeTITT BRBWIOTY ) WIYJCT ST u@l@aqﬂﬁe ? QY
BYT?, 0T, EFA.




